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The purpose of the monthly brief is to provide information, resources, and a networking vehicle to support the Governor’s STEM (science, technology, engineering, and mathematics) Academies in Virginia.
CAREER CLUSTER SPOTLIGHTS

Global Entrepreneurship within the Governor’s STEM Academy at Grassfield High School in Chesapeake uses leadership and entrepreneurship practices to guide students to succeed in planning and starting a new business venture. The career program has partnered with Junior Achievement, utilizing their seven-week Be Entrepreneurial program. The essential elements for development of a practical business plan are introduced to students. Students are challenged to start an entrepreneurial venture while still in high school.  Concepts of advertising, competitive advantages, financing, marketing, and product development principles are investigated.  Students hear from a variety of guest speakers, each with their own proven track record of success, thus, learning from the best in the business.  By talking to experienced entrepreneurs, students are also challenged to evaluate small business practices.
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In past capstone experiences, traditional and digital marketing strategies were used to reach the diverse markets of high school. The program partnered with Lead2Feed and the Food Bank of Southeastern Virginia.  Entrepreneurial skills were used to create several marketing campaigns in the high school and at feeder elementary schools to successfully secure canned goods for the Food Bank.

CURRENT DEVELOPMENTS IN MARKETING
The following are articles related to the various roles within the Marketing Cluster:
· The 4 types of marketing roles in technology is an interview on how technology’s role is expanding in the field of marketing.
· Is artificial intelligence after marketers' jobs?  an article about trends in marketing.
· Educational institutions should help prepare students for careers in sales an article highlighting the role administrators hold in informing students about careers in marketing and sales.
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The following are educational strategies to inform students about marketing:
· Real Deal: Retail themed lesson plans: 40 shopping and retail themed lessons
· Lesson Planet: Marketing: from virtual marketing to market research
· Digital Wish: lesson plans: focused on advertising
· Lesson Planet: Fashion merchandising: from math to fashion design project
· Lesson Planet: Real estate: from Real Estate Tycoon to tax, commissions, fees and real problems
· Lesson Planet: Customer service: real estate customer service to customer service skills
· Persuasive techniques in advertising: learn persuasive techniques used in advertising

CAREERS IN MARKETING

To learn more about careers in marketing management:
· BLS: Marketing Management: Bureau of Labor Statistics information
· Learn How to Become: Marketing Degrees: steps in pursuing a marketing degree
· What's it like being a marketing manager? article describing the job and requirements
·  Vice president of marketing, director of marketing, marketing manager: career planning
· benefits of a marketing career: information about marketing careers

To learn more about careers in professional sales:
· Learn How to Enter Sales Careers: a site that leads to various careers
· BLS: Sales Occupations: job summaries, education, and average pay
· BLS: Retail sales workers: job summaries, education, and average pay
· BLS: Wholesale/manufacturing sales representatives: job summaries, education, and average pay
· BLS: Customer service representative: job summaries, education, and average pay
· How the sales associate role has changed over the last decade: article from the National Retail Federation

To learn more about careers in merchandising:
· Learn.org: Career options in merchandising: job options
· Learn.org: Retail merchandising careers: job options
· Difference between fashion design and fashion merchandising: differences between professions

To learn more about careers in purchasing:
· BLS: Purchasing managers, buyers, and purchasing agents: job summaries, education, and average pay
· Review of a buyer career: description of career
· How to become a buyer: tips towards becoming a buyer

To learn more about careers as a market research analyst:
· BLS: Market research analyst: job summaries, education, and average pay
· Career information for a degree in marketing research: includes sub-sets of research
· Marketing research analyst careers: about the importance of marketing research

To learn more about careers as a real estate broker:
· How to become a real estate broker: skills needed for the career
· BLS: Real estate brokers and sales agents: job summaries, education, and average pay

To learn more about careers in advertising:
· Advertising degrees and careers: what a career in advertising entails
· Advertising career requirements: how to begin an advertising career
· Skills you need for an advertising manager: tips and skills

To learn more about careers in public relations:
· BLS: Public relations specialist: job summaries, education, and average pay
· Where to go as you navigate you PR career: comparing in-house to agency pathways
· Rising stars: the 10 most powerful young people in PR today: brief descriptions of each

For more information, contact Dr. Lynn Basham, Editor, Office of Career, Technical, and Adult Education, at cte@doe.virginia.gov or by telephone at (804) 225-3119. 
