	Freyja Bergthorson	Secondary Media Literacy


Public Service Announcement Analysis Sheet (Sample)
A Public Service Announcement (PSA) is a short film clip of about 2-3 minutes which provides the viewer with information about a topic.  The purpose of a PSA is to inform the viewer, and in some cases to get the viewer to respond or take action in some way.  An advertisement is different in that it is intended to motivate the viewer to make a purchase rather than change behaviors.

As you watch each of the video clips, fill in the chart below.

	Name of Clip
	Purpose / Audience
	PSA or Ad?
	What was effective?  Technique Used

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	



Which PSA do you think was most effective?  Explain what made it effective.



If you could make a PSA, what topic would you choose?  List as many as you can.




Propaganda Techniques (Sample)

Read about each technique, then fill out the chart below
· Summarize / list each technique’s key features
· Identify it as Ethos, Pathos, or Logos
· Identify a real world example or slogan

	Technique
	Key Features
	Ethos, Pathos, or Logos
	Example

	
	
	
	

	
	
	
	


· Which of Aristotle’s appeals (Ethos, Pathos, or Logos ) is used in the largest number of the above techniques?
· Why do you think it is used so often, and what does that mean for you as a ‘consumer’ of information and media?
PSA Planning Guide(sample / condensed for handout)
· In 15 words or less, what idea do you want your viewer understand after viewing your PSA?
· A sound bite is a catchy phrase or statement that a viewer or listener would remember.  They are usually short, and memorable.  What are three 'catchy' or creative ways you could express this idea in as few words as possible?
· Complete the table below to explain three different ways to share your ideas.  Use 3 different settings and three different situations.  One must not include actors.
	Location & Story Outline
	Reason this would work / Why?
	Music, visual effects, text

	


	
	

	

	
	

	


	
	


Which do you like best and why?


Using your best idea from the table above, begin planning for your production.
1.  Make a story board
This will be a draft, and can change.  
Drawings on your draft should be quick & simple - do not spend too much time on the draft of your story board - the purpose of the board is to help you begin to visualize and revise your ideas

2. What will materials will you need?  Make a list

3. Will you need additional people / help from adults?  What is your plan for these if needed?

4. You will need to get a media release from everyone in your video.  These may be printed from the website. 

5. If you use a public location, you must have a release signed by anyone who appears in your video & must have written permission of the property owner to use their site.
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National Association for Media Literacy in Education –Resources for teaching Media Literacy
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Resources - 
Contact me with questions - Freyja.Bergthorson@lcps.org

My Classroom Website - http://www.lcps.org/Page/13462

Additional handouts shown in this presentation - http://www.lcps.org/cms/lib4/VA01000195/Centricity/Domain/1707/Media_Literacy_and_PSAs_Handout.pdf

PSA Examples (some from this presentation) - http://www.lcps.org/cms/lib4/VA01000195/Centricity/Domain/1707/tiny_urls_for_presentation.pdf

National Association for Media Literacy Education - Great material for teachers, includes a free media kit.
http://namle.net/

National Council of Teachers of English - Read, Write, Think website - http://www.readwritethink.org/
Virginia Association of Teachers of English - Conferences every October http://www.vate.org/
PBS Resource for teachers-  http://www.wgbh.org/impactcommunity/kids_media_matters.cfm
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Argument, Persuasion, or Propaganda?

Argument Persuasion Propaganda

Goal Discover the "truth” Promote an opinion on a Offer "poltical advertising”
particular position that is | for a particular position that
rooted in truth may distort the truth or

include false information
General | Offers good reasoning and | Uses personal, emotional, or | Relles on emotions and
Technique | evidence to persuade an moral appeal to convince an | values to persuade an
audience to accept a “truth” | audience to adopt a audience to accept a

particular point of view particular position

Methods | Considers other perspectives | May considers other Focuses on Its own message,

on the issue

Offers facts that support the
reasons (in other words,
provides evidence)

Predicts and evaluates the
consequences of accepting
the argument.

perspectives on the issue

Blends facts and emotion to
make its case, relying often
on opinion

May predict the resuts of
accepting the position,
especially if the information
will help convince the reader
to adopt the opinion

without considering other
positions

Relies on biases and
‘assumptions and may distort
or alter evidence to make the
case

Ignores the consequence of
accepting a particular
position
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KEY QUESTIONS T0 ASK WHEN ANALYZING MEDIA MESSAGES.
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