Media Literacy and Rhetoric
Corbin Wright

Overview:
This lesson will introduce students to the concept of rhetoric through its role in our society’s advertising culture and modern media, as well as its history in some of our nation’s most noteworthy speeches and nonfiction.  Students will display their understanding in a unique, collaborative assessment that involves the entire student body of the school.

Objective:
Student familiarization with rhetorical strategies: logos, ethos, pathos
Student ability to identify logos, ethos, and pathos in a wide range of contexts
Student understanding of media culture and its hidden messages 

Materials:
Computer with overhead projector (or transparencies of the advertisements)
Internet connection
Copies of handouts mentioned in “Procedure” section below
Tape recorder
Video camera
Poster board
Markers

SOLs:
Secondary Media Literacy Strand
6.3, 7.3, 8.3
9.2, 10.2, 11.2, 12.2

Procedure:
1. First, students need to become familiar with what rhetoric is, what it means, and how it surrounds us every day.  As such, the document I have entitled “Introduction to Rhetoric: The Basics” (Appendix A) will help lead you through introducing these concepts to students.  In addition, I have created a PowerPoint entitled the same that includes video and print examples of each aspect of the rhetorical triangle.  This will help students to visualize these rhetorical devices in action.
2. Next, students will work together to create an analysis of an advertisement (print or video) of their choice.  It works well if you have a collection of advertisements from which students may choose, but older students often do well with the liberty this assignment allows.  For a sample assignment, please see the document I have entitled “Rhetorical Analysis Assignment” (Appendix B).  For potential ads that would work well in the classroom with rhetorical analysis, look at the samples I have included in “Media Literacy Strand” PowerPoint.  
3. Now that students are familiar with identifying the rhetorical strategies in advertising and better understand how these strategies help reach an intended audience and purpose, it’s important to see how writers do the same thing.  In fact, these rhetorical strategies were first named by Aristotle, a Greek philosopher, who used them to study the art of argumentation.  Using the document entitled “Identifying Rhetoric in Writing” (Appendix C), choose two or three texts to read and analyze with your students.  Together, identify the examples of logos, ethos, and pathos you recognize and discuss the effect(s) employing these strategies have on the overall piece.  
4. To demonstrate student understanding of the rhetorical strategies, writers’ conscious decisions regarding word choice, and the importance of appropriate image placement, an authentic assessment is key.  The culminating project should be collaborative in nature and result in a true product, one in which the students can see the connection between what they’ve learned and how it applies to their lives.  Below are two ideas:
a. Mock election:  Each class is assigned a candidate to “run” for President.  The class is entirely responsible for all campaign components: print ads displayed around the school, commercials (if possible) aired over morning/afternoon announcements, and a speech delivered by the candidate to the student body, either through an assembly, at lunch, or over announcements.  The project culminates in a school-wide vote, thus indicating which class was most successful in finding their audience and meeting their purpose through their use of diction and rhetorical strategies.
Notes:
i. If possible, I suggest doing this project by class in order to create competition between the classes and not amongst students within the same class.  You can further divide the class into groups, making each group responsible for creating a print, radio, or video advertisement.  This helps greatly with management and your ability to keep tabs on the participation level of individuals.
ii. It has worked well for me to give each class a fake candidate’s name and biographical information.  This way, the election truly is a demonstration of the students’ work and does not become a popularity contest.
iii. When it comes time to read the speeches, it can be done by a student you choose, a student within the class that the class chooses, or by a teacher.  I have had these read at the end of the day before the afternoon announcements, which works well.  Again, I tend to lean toward the speeches being read over the loudspeaker to maintain the anonymity of the reader, allowing voters to hear the speech for what it is, not for who is reading it.  Another option is if your school district has a centralized website like Blackboard or SchoolSpace, you could easily place the speech readings on the site so students could listen and then provide a link for them to click and vote.  This would be a great study hall activity!  Lastly, if it’s not feasible to make this a school-wide vote, find two or three other teachers that would allow you take a few minutes of their class time and wall space for a week.  Put the posters up in their classrooms, ask them to air a radio or video ad at the beginning of class for a couple of weeks, read the speeches on the last day, and ask students to vote either via internet or paper ballot.
b. Media campaign:  Students would work in groups to create a media campaign for a school activity, club, sports team, class, etc. that could be used at future curriculum fairs or to garner more members/support for the organization.  The students should create a video or radio ad, as well as a print ad, which would be used by the organization for months/years to come.  
Notes:
i. This has been a highly successful project for me, especially when I find time is an issue.  Giving the students 2-3 class periods to work on creating these pieces is sufficient but requires planning.  
ii. I have found that setting a schedule for students during these 2-3 class periods is very worthwhile.  For the first class, or the first half of class depending on how long you meet, I have students create a script for their radio and video ad.  This way, I can see that they are actively engaged and are thinking about the role rhetoric is playing in the language they are choosing and the images they are creating.
iii. For the second and third classes, students workshop their projects.  Again, maintaining a schedule is key.  Your school may not have enough video cameras to give each group in the class.  Therefore, Group A films first, uses the recorder for the radio ad second, and works on their posters third.  Group B uses the recorder for the radio ad first, works on their posters second, and films third, etc.  
iv. Since this project does not have a visual indicator at its end, like the voting in the last project, I have the students present their media campaign to the other students in class.  I also give them time at the end of class to find their organization’s sponsor and walk their products down, introducing him/her to their ready-made publicity pieces.  

Extension Activities:
Media Literacy and Rhetoric can be as big a unit or as small a lesson as you want it to be.  Below are some ways to add on to the ideas presented in this lesson and create an entire unit centered on the principals of rhetoric and media literacy in the 21st Century.  “Additional Resources” (Appendix D) will also be a helpful resource when building a larger unit.
1. Analyzing a Visual:  I have often prefaced the teaching of rhetoric with a general lesson on how to analyze a visual image.  I give students a list of questions to think about such as:
What is the focal point?  In other words, where do your eyes want to rest?  
How does the artist create this as the focal point?  Color?  Location?  Size?
What colors are used in this image?  Are they warm or are they cool?   
How does color help convey the mood of the painting?
What is in the foreground versus what is in the background?
What is the artist’s purpose with this art?  To illustrate a story, a feeling, a principle?  Is the artist trying to say something?  Show?  Teach?
We always do one together (I use Pieter Brueghel’s Fall of Icarus) and then they analyze one with a partner (for continuity, Brueghel’s Children’s Games is a good choice).  We then move into looking at more modern images such as the images used in advertisements.  They ask themselves the same questions but are often surprised by the details and messages they miss when casually flipping through a magazine.  This segues beautifully into a discussion of sexism, gender roles, and stereotypes that are present in our society and reflected in our media.
2. Persuasive Techniques:  When students are first becoming familiar with rhetoric at the beginning of this lesson, I have found it helpful to also discuss persuasive techniques.  This way, when they analyze the ads for rhetorical strategies like logos, ethos, and pathos, they can see how these language constructions create the persuasive techniques with which we are familiar.  The persuasive techniques I highlight in this study are: bandwagon, ad hominem, either/or, post hoc reasoning, hasty generalization, slippery slope, false authority, and non sequitur.  These match up neatly with logos, ethos, and pathos in advertisements.  Once you have begun discussing the rhetorical strategies in writing, you may also want to look at persuasive techniques like begging the question, straw man, weak analogy, red herring, and tu quoque.  Of course, covering all of these can be overwhelming, so choose the ones that suit the images and writings you’ve chosen.
3. Music and Pathos:  While music rarely intends to persuade its audience through logic, the way the lyrics interplay with the music are aiming for an emotional response.  A fun activity to do with students while trying to teach what pathos is and its effect is to ask students to bring in one of their favorite songs, or assign a song that you think would be useful and timely.  Ask them to write about how the song tries to build a specific emotion.  Lead their analysis with questions such as
What diction is used to help create this emotion?
How do the images that are built through the diction help build the emotion?
How does the tempo and rhythm of the song reinforce the emotions produced by the lyrics?



Appendix A
Introduction to Rhetoric
The Basics

Q:  What is rhetoric?  
A:  Rhetoric is the art of successful communication.  

Q:  What makes communication successful?  
A:  Communication is successful when it reaches the people you intend for it to reach (audience) and when it accomplishes what you set out for it to accomplish (purpose).  We do this by incorporating three devices logos, ethos, and pathos into our writing.

Logos – This is an appeal to reason (logic) and uses facts/details to support a claim.  Here are some basic strategies you can use to support your ideas with logos:
· If… then:  “If you believe X, then you should believe Y also.”
· Examples:  “For example, X and Y demonstrate that Z happens.”
· Facts and data:  “These facts/data support my argument that X is true (or Y is false).”
· Anecdotes:  “X happened to these people, thus demonstrating Y.”
· Either…or:  “Either you believe in X, or you believe in Y.”
· Cause and effect:  “X is the reason Y happens.”

Ethos – This is an ethical appeal and relies on authority/reputation.  If you are an expert in the subject in which you are writing, you can use your own experiences to support your argument.  However, writers often find it effective to use other experts or well-known names to add credibility to their argument.  Here are some basic strategies you can use to support your ideas with ethos:
· Personal experience:  “I have experienced X, so I know it’s true and Y is not.”
· Appeal to experts:  “According to Z, who is an expert on this topic, X is true and Y is not true.”
· Identification with the readers:  “You and I come from similar backgrounds, therefore, 	you would most likely agree with me that X is true and Y is not.”
· Good moral character:  “Have always done the right thing for the right reasons, so you should believe me when I say that X is the best path to follow.”
· Admission of limitations:  “I may not know much about Z, but I do know that X is true and Y is not.”
· Expression of goodwill:  “I want what is best for you, so I am recommending X as the best path to follow.”
· Use of “insider” language:  Using jargon words or referring to information that only insiders would understand.

Pathos – This is an emotional appeal used to support your argument.  To use emotion in your writing, think about the aspects of your topic that make people happy, mad, sad, anxious, surprised, joyful, or fearful.  You can appeal to these emotions to persuade people to see things your way.  Here are some basic strategies you can use to support your ideas with pathos:
· Promise of gain:  “By agreeing with us, you will gain trust, time, money, love, beauty, etc.”
· Promise of enjoyment: “If you do things our way, you will experience joy, fun, surprises, pleasure, freedom, etc.”
· Fear of loss:  “If you don’t do things this way, you risk losing time, money, love, security, etc.”
· Fear of pain:  “If you don’t do things this way, you may feel pain, sadness, grief, embarrassment, loneliness, regret, etc.”
· Expressions of anger or disgust:  “You should be angry or disgusted because X is unfair to you, me, or others.”
[image: ]
For successful communication, all three rhetorical strategies are usually used, although one may be more dominant than another.  To show this, these rhetorical strategies are commonly visualized as being part of an equilateral triangle, with each strategy contributing equally to the overall piece.  
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Appendix B
Sample Rhetorical Analysis Assignment

Overview:
To demonstrate your understanding of the rhetorical strategies we have discussed in class, it is your turn to analyze an advertisement of your choice.  

The Specifics:
You will work with a partner to find an ad from a magazine or newspaper, a picture of a billboard with which you are familiar, a radio ad you’ve heard countless times, or a television commercial that strikes you in some way.  You and your partner will work together to:
1.  Determine the intended audience of the ad.  To help with this, think about:
a. the subject of the ad.
b. the language that is used in the ad.
c. the predominant images that are used.
d. if there is music, the type of music that is used. 
2. Determine the overall purpose of the advertisement.  Is the ad used to persuade you to buy something, educate you on an issue, motivate you to join a cause?
3. Write a brief synopsis on whether the ad effectively reached its purpose, citing reasons and examples.
4. Identify what parts of the rhetorical triangle were most prevalent, with examples.
5. Present all of these findings to the class.  The method of presentation is up to you!  It can be a PowerPoint, a flipchart, a Prezi, a poster, an Animoto, or any other tool you wish!

[bookmark: _GoBack]Sample Rubric:

_____  Stated the intended audience  (20 points)
_____  Stated the purpose of the ad  (20 points)
_____  Synopsis on whether the ad effectively reached its target audience.  (20 points)
_____  Discussed the parts of the rhetorical triangle that were most apparent.  (20 points)
_____  Presentation (eye contact, stance, clear delivery, etc.)  (10 points)
_____  Grammar/usage/mechanics  (10 points)




Appendix C
Identifying Rhetoric in Writing

Optional Texts to use in the classroom:

George W. Bush’s Bullhorn Speech on September 14, 2001:  http://www.americanrhetoric.com/speeches/gwbush911groundzerobullhorn.htm
This speech was short and sweet but is loaded with rhetorical strategies.  The site also links to a video of the speech.

President Barack Obama’s 2004 Democratic National Convention keynote address:
http://www.washingtonpost.com/wp-dyn/articles/A19751-2004Jul27.html
Obama is known as a skilled orator, and this address to the DNC earned rave reviews from Democrats and Republicans alike.

Patrick Henry’s “Give me liberty or give me death!” speech:
http://www.history.org/almanack/life/politics/giveme.cfm

Martin Luther King, Jr.’s “I have a dream!” speech:
http://www.americanrhetoric.com/speeches/mlkihaveadream.htm

Atticus Finch’s closing argument in Harper Lee’s To Kill A Mockingbird:
http://www.sweetspeeches.com/s/272-atticus-finch-all-men-are-created-equal

Al Pacino’s “Inch by Inch” speech in Any Given Sunday:
http://www.european-rhetoric.com/analyses/al-pacino-inch-by-inch-motivational-speech/



Appendix D
Additional Resources:

American Rhetoric – http://www.americanrhetoric.com/
This is a site that stores famous speeches throughout American history.  It has links to text, audio and video and is the perfect resource for incorporating more nonfiction, historical readings for rhetorical analysis with (or by) students.

Adbusters – http://www.adbusters.org/
This is the “journal of the mental environment.”  This site features ad parodies that provide commentary about popular culture.

YouTube – http://www.youtube.com/
YouTube is a website that houses a collection of videos, everything from music videos to movie clips to commercials.  Depending on what grade level you teach and how in depth with rhetorical analysis you wish to delve, YouTube could be a resource for finding commercials and clips to suit your students.  I have provided the links to commercials of a much more serious nature than the ones I provided on the PowerPoint.  These could work well with older students but would require a framework for discussion and a follow-up activity of some sort.  They are powerful commercials and really show the effects of language and rhetoric.
	Anti-smoking campaign:  http://www.youtube.com/watch?v=GEWky9PEroU
	PSAs for anti-bullying
Morgan Spurlock’s trailer to The Greatest Movie Ever Sold:  http://www.youtube.com/watch?v=T4Ng2P3zxfM

Newseum - http://www.newseum.org/todaysfrontpages/
This is a link to the Newseum, Washington D.C.’s museum of all things news related.  Their site houses links to images of the front pages of renowned nationwide newspapers, as well as many international papers.  I have found this useful when going into a more in-depth study of the importance of audience.  I like to pair students up and have them choose a front page newspaper.  They have to look at the articles, the subjects of the articles, and how the information is conveyed.  We come together as a class to see what subjects were present in all geographical areas, what topics were local, and what those pieces told us about the intended audience.  A spin on this assignment is to have the students report back all the information without telling the class the publication city of their paper.  Based on the stories, the rest of the students like to guess the area it is from.  

Forbes - http://www.forbes.com/sites/marketshare/2011/04/18/what-is-the-best-advertising-in-2011/
This is a link to a page on Forbes’ site.   This page contains a listing of links to what the magazine believed were the best advertisements of 2011.  A new list is released each year.

Read, Write, Think - http://www.readwritethink.org/classroom-resources/lesson-plans/video/persuasive-techniques-advertising-1166.html
This link takes you to a video which summarizes the rhetorical strategies and explains them in full.
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