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INSTRUCTIONAL ACTIVITY TOPIC: “Mythology in Advertising”
Target Language:
 FORMCHECKBOX 
  French    FORMCHECKBOX 
 German     FORMCHECKBOX 
 Latin     FORMCHECKBOX 
 Spanish
Target Level:       
 FORMCHECKBOX 
 Beginning

                    

 FORMCHECKBOX 
 Intermediate

                   

 FORMCHECKBOX 
 Advanced

SOL CORRELATION:
English: 8.3, 8.4, 8.5, 8.6, 9.2, 9.3, 9.4, 9.8, 10.9, 10.10, 11.4, 12.4, C/T8.1- 8.4

History and Social Science:
WHI.6

Foreign Language:





Communication Across Communities - LIII.7



Making Connections through Language - LIII.4

OBJECTIVES:

Students will apply knowledge of the Latin language and culture in applications of Latin and Greco-Roman culture found in and through media.

RESOURCES/MATERIALS:

Resources may include textbooks, Internet, primary sources on mythology, e.g., Ovid and Vergil, and secondary sources, e.g., Edith Hamilton’s Mythology and Pierre Grimal’s Dictionary of Classical Mythology.

Web sites 

http://www.windows.ucar.edu/cgi-bin/tour_def/mythology/mythology.html#greek
http://www.messagenet.com/myths/index.html
http://web.uvic.ca/grs/bowman/myth/info/attributes.html
http://www.bulfinch.org
http://www-lib.haifa.ac.il/www/art/mythology_westart.html
http://www.loggia.com/myth
http://www.novaroma.org/religio_romana
http://www.princeton.edu/~rhwebb/home.html
http://www.temple.edu/classics/mythdirectory.html
http://www.johnco.cc.ks.us/~jjackson/ClassicalMythology.html
http://library.thinkquest.org/13238
http://www.oup-usa.org/sc/0195143388
http://ancienthistory.about.com/cs/grecoromanmyth1/index.htm
http://wings.buffalo.edu/AandL/Maecenas
PROCEDURE/IMPLEMENTATION:
1. The teacher will select two or three examples of how mythology is used in modern advertising and explain the classical connections through a class discussion, e.g., FTD and Goodyear.

2. The teacher will distribute copies of the project for the students to complete and review with the class (see student assignment sheet included with this activity).

ASSESSMENT:

The following assessment tool may be used to evaluate the visual presentation.

Total Points:  100 pts.

1. Mythological Image/Term(s) (40 pts.)

4 points per image or term

2. Explanation of Mythological Allusion (50 pts.)

5 points per explanation

3. Format (10 pts.)

1 point per image or term

ADDITIONAL COMMENTS:

The teacher may choose to alter the presentational format of the project and create an appropriate rubric to assess the new format.
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Classical Mythology in Advertisements

Name

_____________________________

Date

_____________________________

Due Date
_____________________________

Purpose
The purpose of this assignment is for you to discover the classical illusions of Graeco-Roman mythology as they appear in contemporary, commercial advertisements.

Assignment

1. Look for at least ten (10) advertisements in magazines, newspapers, the Internet, etc. that illustrate classical illusions of Graeco-Roman mythology.

2. Remove or make a photocopy of it directly from the printed source and adhere it to a piece of construction paper or card stock (8 ½” x 11”). 

3. Use a separate piece of plain, white paper (8 ½” x 11”) for each advertisement and type (double-spaced) your explanation of the mythological illusion as it relates to the product or company.  Use 1” margins for the top, bottom, left, and right.

4. Collate all advertisements and their explanations by placing each explanation before its ad.

5. Create a title page that will serve as the cover for your advertisements and explanations.  Use a 2” top margin, a 1” bottom margin, a 1” left margin, and a 1” right margin.  Be sure to include the following information on your title page:  your name, due date, title, and teacher’s name.  (Note:  You may choose to illustrate your title page.  This is an option and not a requirement.)

Assessment  (to be explained - TBE) 

